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ABSTRACT

European organized life insurance business for [i@ao in India as Oriental life insurance companydto
insurance business in the year 1818 in kolkotiia, was the first life insurance company in Indiigiathis two hundred

and forty five insurance company started still yrar 1956.
KEYWORDS: Life Insurance, Globalization

INTRODUCTION
Before privatization and globalization the Indiamvgrnment’s intention was to create a monopolymnotect the

insurance business from foreign and private cortippti But insurance sector faced a lot of problesush as capital
scarcity, poor product quality, lacking in new taologies, bad services after sales etc., So thergment decided to
nationalized all the life insurance company as bfGndia in the year 1956. After that, there wasianopolistic in life

insurance business in India, then in the year 1B89ndian government decided to privatize and gliab life insurance
business. Now the private sectors and foreign dimgestments changed the insurance business iia, litdcreates
competition among the players, quality products @ming up, new technology is introduced, the miémkestrategies

also changed, various types of intermediariesrdareduced etc.,

MAIN IMPACT OF LPG IN LIFE INSURANCE BUSINESS

» Public Sectors life insurance business is decreased
» Private sector life insurance business is increased

» Competition in insurance is heavy and healthy.

» Various methods of strategies in marketing is ishiced.

» Government invites more foreign players throughr@ppsed bill of increasing the percentage of foredirect

investment.
e Foreign investments are increased in insurancersect
» Awareness of insurance are created.
e Technologies are updated.

» LPG strengthening foreign political relationships.
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Figure 1
CHALLENGES IN LIFE INSURANCE BUSINESS AFTER

GLOBALIZATION
Spreading the Insurance Business in India’s Rural feas

¢ Educating the concepts of insurance.

« Decreasing lapsation of policies.

e Increasing rate of return on premium paid.

* Avoiding cut throat competition.

e Investing the insurance funds in social infrastiuetschemes.
«  Expecting quality ethics in insurance business.

¢ Reducing the rate of insurance premium.
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Figure 2

Impact Factor (JCC): 4.9926
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T ’, “If I die, why do |
5 need money?"

You don't -- but your family, your business

] [ or your favorite charity might.
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LIFE INSURANCE

Figure 3

OBJECTIVES OF LPG IN LIFE INSRANCE

For inviting foreign investments in India in insace sectors.
For sharing technologies and strategies with glptmjers.
For increasing the percentage of insured peopledia.

For quality services to the policyholders.

For varieties of products in insurances.

For breaking the monopoly in insurance sectors.

For creating healthy competition among the insuegplayers.

REMEDIES OF BEST INSURANCE BUSINESS IN INDIA

IRDA should be strict in rules and regulationsrofiirance business.

Government should encourage the public sectoratbiesurance business.

Government should restrict the FDI's percentagdirett investment to 26% only.

Government should take severe action against fatsmising insurance companies.

IRDA should control the wrong publicities or safgemotional activities of insurance companies.
IRDA should be watching all the claim settlementnsfurance companies.

IRDA should be justifying the rate of premium cheddoy insurance companies.

CONCLUSIONS

Even though more number of foreign players areeredt in life insurance business in India after the

Globalization, the objects of FDI is not fulfilletbecause all the payers are concentrating on weibam business only.

No one is concentrating in rural areas except tiidip sectors. The foreign players are keen on meétion of profits

only, and there are no social responsibilities undken by the insurance players. Indian governraésa very keen on

increasing the percentage of FDI from 26% to 494, IBdian market will be different for the FDI.
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